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Program Request - Abbreviated Template 
University of Utah 

New Minor in Strategic Communication 
09/02/2015 

 
Section I: Request 

 
The Department of Communication currently has three sequences: strategic communication, journalism, 
and communication studies. The strategic communication sequence is increasingly popular as it prepares 
students to work in public relations, advertising, marketing, and/or campaign design/evaluation. That said, 
many students are interested in this area yet lack the time/schedule flexibility to pursue a major. 
 
The minor in strategic communication is designed to serve students who want to develop skills in strategic 
communication. The minor in strategic communication is appropriate for students who are unable to 
complete the strategic communication sequence, but want to be gain significant knowledge of strategic 
communication theory and practice.  
 
The minor in strategic communication includes a minimum of 18 credit hours, six of which must be upper 
division. The introductory course (4580) must be taken to ensure that students learn basic background 
concepts in strategic communication. Based on feedback from the Undergraduate Council, the introductory 
course will be revised to include material on strategic communication ethics. To further explicate their 
knowledge of strategic communication, students select two courses from the foundational list. Foundational 
courses cultivate writing skills related to strategic communication practice (1610, 4590), further detail key 
areas of strategic communication research (3580, 3690, 5300), cover interrelated areas of strategic 
communication (3670, 3680, 5590), develop team skills and the ability to work with clients (3610, 3630, 
5580), cultivate basic production skills (4570), or engage advanced coursework focused on media ethics 
(5560). The methods requirement mirrors that of the strategic communication sequence; this is essential as 
strategic communication students need sound methodological training. The remaining credits are to be 
selected from a set of courses across the communication curricula to provide students with exposure to the 
field as a whole.  
 
Admission requirements are designed to be consistent with existing University and Department 
requirements. Students must be undergraduate students in good standing with the University who are 
pursuing any major other than communication.   
 
The Minor in Strategic Communication was discussed and unanimously approved by the faculty in the 
Department of Communication. It was also discussed and unanimously approved by the Curriculum 
Committee of the College of Humanities. 
 
Resources to Support New Minor: 
The minor in strategic communication is expected to be popular. As such, the Department of 
Communication will take the following actions to support it: 
 

(1) Add a third advisor to support student advising needs. 
(2) Avoid bottlenecks in curricula by allowing students to substitute alternative method courses (ED PS 

3030; MATH 3070; PSY 3000; SOC 3112) for COMM 3710.  



(3) Hiring additional full-time, tenure track faculty with the requisite methods background to teach 
COMM 3710. The Department of Communication has (at least) 3 tenure track hires for the 2015-
2016 academic year.  

 
 

Section II: Need 
 
This minor is needed for two primary reasons. First, students who major in a variety of areas often need 
expertise in strategic communication beyond a single course but less than required by the strategic 
communication sequence.  These students have had to either take a second major or take random courses 
to meet their needs and have often requested a more coherent and developmental set of courses. For 
instance, in the introductory course (4580), approximately fifty percent of students are not communication 
majors. A portion of these students would be well-served by a minor in strategic communication. A minor 
would serve students well by providing a more viable option than these existing choices. Offering non-
majors a more solid set of choices would better prepare them with knowledge, career skills, and/or records 
of preparation for graduate work. Through accomplishing a set of courses making up a minor, students will 
be able to achieve a meaningful credential that enhances their education.  Second, the Department can 
benefit by providing a more structured option.  This should enhance curriculum planning and enhance the 
quality of student participation in the involved courses.  
 
In addition to these two primary reasons, it is important to note that the communication discipline is trending 
toward increasing the number and variety of minors offered.  Two general models for minors are evident in 
the discipline. The first, evident in a number of institutions, is a general communication, media, and/or 
journalism minor.  The second model, evident in other institutions, is offering several minors in more 
focused sub-disciplines. The range of minors offered through this second model varies depending on 
available expertise and student demand in particular institutions.  The Department of Communication at the 
University of Utah proposes the minor in strategic communication as a more focused minor in keeping with 
the second model because this model is more responsive to student requests and needs.   
 
The proposed minor does not include new courses nor does it require additional library resources. Rather, 
the proposed minor entails the packaging of existing courses that are regularly taught into a coherent 
program to better ensure that students have the opportunity to pursue their interests in strategic 
communication in a structured, developmental way.   
 
The minor provides students with a flexible, dynamic degree option that will help achieve the 665 by 2020 
goal set by the governor. At present, students do not have a minor option of this sort at the University of 
Utah, therefore, it is not possible to obtain this educational degree. By providing a minor in strategic 
communication, students will have the option to package existing courses into a minor. 
 

Section III: Institutional Impact 
 
A new advisor has been hired to help with the minor. That aside, all needed elements exist to support this new minor. 
The Department of Communication teaches these courses on a regular, ongoing basis. 
 

Section IV: Finances 
 



1. Projections (revenue and expenditures) for each of the first three years of operation at the program or 
department level, plus, one year prior to the change at the institutional level. No prior revenues or 
expenditures. Projected expenditures: None. Projected revenues: the Department of Communication anticipates that 
this minor would generate additional revenue as students learn about, and declare in, the minor. 
2. Revenue and expenditures associated with the change itself. No additional expenditures. The Department of 
Communication anticipates that this minor would attract majors from Business, Film and Media Arts, and other units, 
thus generating more revenue as students pursue a structured minor.   
3. Institutional financial support to be reallocated to accommodate the change. None. 
4. Budgetary and financial implications of the change for the entire institution. Overall, the Department of 
Communication anticipates that this minor would generate additional revenue by creating a new opportunity for a 
structured minor. 
 

Section V:  Program Curriculum 
***THIS SECTION OF THE TEMPLATE REQUIRED FOR EMPHASES, MINORS, AND CERTIFICATES 

ONLY*** 
 
All Program Courses (with New Courses in Bold) 

Course Prefix and Number Title Credit Hours 
Required Course   
  COMM 4580 - Strategic Communication Theory & Practice  3 

Sub-Total 3 
Students Choose 2 Courses from Each of the Following 2 Areas   
Foundational Courses (Choose 2—Credit Hour subtotal varies)   
  COMM 3580 - Strategic Communication Special Topics 3 
  COMM 3610 - Internship 1-3 
  COMM 3630  - Absolute Communication 3 
  COMM 3670 - Principles of Advertising 3 
  COMM 3680 - Advertising Media Analysis and Planning 3 
  COMM 3690 - Making Brands Stick 3 
  COMM 4570 - Visual Editing 4 
  COMM 4590 - Writing for Strategic Communication 4 
  COMM 5200 - Persuasion & Political Communication 3 
  COMM 5300 - Mass Communication Law 4 
  COMM 5580 - Public Relations Cases and Campaigns 4 
  COMM 5590 - Integrated Marketing Communication 3 
  COMM 5560 - Media Ethics 3 
  COMM 5950 - Advanced Special Topics in Strategic Communication 3 

Sub-Total  6-8 
Skills, Theory, and Methods Courses (Choose 2—Credit Hour subtotal varies.)   
  COMM 1270 - Analysis of Argument 3 
  COMM 2110 - Introduction Interpersonal Communication 3 
  COMM 3050 - Theoretical Perspectives in Communication 3 
  COMM 3115 - Communicating Science, Health, Environment 3 
  COMM 3140 - Dangerous Liaisons in Relationships and Organizations 3 
  COMM 3170 - Introduction to Organizational Communication 3 
  COMM 3405 - Rhetoric: Aristotle to #twitter 3 



Course Prefix and Number Title Credit Hours 
  COMM 3550 - Principles of Visual Communication 3 
  COMM 3505 - Living in a Media World 3 
  COMM 3710 - Introduction to Quantitative Research 3 
  COMM 5710 - Communication Research 4 

Sub-Total 6-7 
One Additional Communication Course  
  Choose any additional Communication course, including those from the lists above. 3-4 

Sub-Total 3-4 
Total Number of Credits 18 

  



Program Schedule 
Semester 1: COMM 4580 - Strategic Communication Theory & Practice 
Semester 2: Choose 2 from these courses: 
  COMM 3580 - Strategic Communication Special Topics 
  COMM 3610 - Internship 
  COMM 3630  - Absolute Communication 
  COMM 3670 - Principles of Advertising 
  COMM 3680 - Advertising Media Analysis and Planning 
  COMM 3690 - Making Brands Stick 
  COMM 4570 - Visual Editing 
  COMM 4590 - Writing for Strategic Communication 
  COMM 5200 - Persuasion & Political Communication 
  COMM 5300 - Mass Communication Law 
  COMM 5580 - Public Relations Cases and Campaigns 
  COMM 5590 - Integrated Marketing Communication 
  COMM 5560 - Media Ethics 
  COMM 5950 - Advanced Special Topics in Strategic Communication 
Semester 3: Choose 2 from these courses: 
  COMM 1270 - Analysis of Argument 
  COMM 2110 - Introduction Interpersonal Communication 
  COMM 3050 - Theoretical Perspectives in Communication 
  COMM 3115 - Communicating Science, Health, Environment 
  COMM 3140 - Dangerous Liaisons in Relationships and Organizations 
  COMM 3170 - Introduction to Organizational Communication 
  COMM 3405 - Rhetoric: Aristotle to #twitter 
  COMM 3550 - Principles of Visual Communication 
  COMM 3505 - Living in a Media World 
  COMM 3710 - Introduction to Quantitative Research 
  COMM 5710 - Communication Research 
Semester 3 or 4: Choose any additional Communication course, including those from the lists above. 

 



G/.@d4W
THE UNIVERSITY  OF  UTAH OFFICE OF THE DEAN

Septemb er 3, 2014

Curriculum Administration
Office of Undergraduate Studies
l l t  S i l lCenter
CAMPUS

Dear Curriculum Administration,

I support the proposed Minor in Strategic Communication. The Department of Communication
seeks this change to create a curricular option for undergraduate sfudents across campus.

In terms of need, the University offers majors in Communication (with a Strategic
Communication sequence), Marketing, and Art & Art History (with a graphic design focus).
However, none of these programs currently offers a minor. In consultation with faculty across
campus and with industry professionals, Department of Communication faculty believe that a
Minor in Strategic Communication would serve students from the above programs, as well as
others. At present, these students have had to either undertake a second major or take various
courses to meet their needs. They would be well-served by a structured set of courses within the
proposed minor.

There are potential benefits to this change. A Minor in Strategic Communication would provide
students with a degree option that is efficient (6 courses total) and flexible (a variety of course
options). University graduates from many majors pursue career paths that intersect with, or
benefit from, knowledge of strategic communication.

Institutional impacts will be minimal. The proposed minor does not require new courses, library
resources, physical facilities, faculty, or staff. Rather, this proposal draws upon existing
resources to offer a structured course of study in Strategic Communication.

Sincerely, \

Dianne Harris
Dean, College of Humanities
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