
Please wait... 
  
If this message is not eventually replaced by the proper contents of the document, your PDF 
viewer may not be able to display this type of document. 
  
You can upgrade to the latest version of Adobe Reader for Windows®, Mac, or Linux® by 
visiting  http://www.adobe.com/go/reader_download. 
  
For more assistance with Adobe Reader visit  http://www.adobe.com/go/acrreader. 
  
Windows is either a registered trademark or a trademark of Microsoft Corporation in the United States and/or other countries. Mac is a trademark 
of Apple Inc., registered in the United States and other countries. Linux is the registered trademark of Linus Torvalds in the U.S. and other 
countries.


Utah System of Higher Education
New Academic Program Proposal
Cover/Signature Page  - Abbreviated Template 
1 For CIP code classifications, please see http://nces.ed.gov/ipeds/cipcode/Default.aspx?y=55. 
2 “Proposed Beginning Term” refers to first term after Regent approval that students may declare this program.
 
Chief Academic Officer (or Designee) Signature:
I, the Chief Academic Officer or Designee, certify that all required institutional approvals have been obtained prior to submitting this request to the Office of the Commissioner.
I understand that checking this box constitutes my legal signature. 
Institution Submitting Request: 
Proposed Program Title:	
Sponsoring School, College, or Division: 
Sponsoring Academic Department(s) or Unit(s): 
Classification of Instructional Program Code1 :
Min/Max Credit Hours Required of Full Program: 
Proposed Beginning Term2:  
Institutional Board of Trustees' Approval Date:  
/
Program Type:
 Certificate of Proficiency
Entry-level CTE CP
Mid-level CP
 Certificate of Completion
 Minor
 Graduate Certificate
 K-12 Endorsement Program
NEW 
Emphasis for Regent-Approved Program  
Credit Hours for NEW Emphasis Only:
/
Current  Major CIP:
Current Program Title:
Current Program BOR Approval Date:
 Out of Service Area Delivery Program
Utah System of Higher Education 
Program Description  - Abbreviated Template
 
Section I: The Request 
 
 
Section II: Program Proposal/Needs Assessment
 
Program Description/Rationale
Present a brief program description. Describe the institutional procedures used to arrive at a decision to offer the program. Briefly indicate why such a program should be initiated. State how the institution and the USHE benefit by offering the proposed program.  Provide evidence of student interest and demand that supports potential program enrollment. 
 
Labor Market Demand
Provide local, state, and/or national labor market data that speak to the need for this program. Occupational demand, wage, and number of annual openings information may be found at sources such as Utah DWS Occupation Information Data Viewer (jobs.utah.gov/jsp/wi/utalmis/gotoOccinfo.do) and the Occupation Outlook Handbook (www.bls.gov/oco).  
 
Consistency with Institutional Mission/Impact on Other USHE Institutions
Explain how the program is consistent with the institution's Regents-approved mission, roles, and goals. Institutional mission and roles may be found at higheredutah.org/policies/policyr312/ . Indicate if the program will be delivered outside of designated service area; provide justification. Service areas are defined in higheredutah.org/policies/policyr315/ .
 
Finances
What costs or savings are anticipated in implementing the proposed program? If new funds are required, indicate expected sources of funds. Describe any budgetary impact on other programs or units within the institution.
Section III: Curriculum
 
Program Curriculum
List all courses, including new courses, to be offered in the proposed program by prefix, number, title, and credit hours (or credit equivalences). Indicate new courses with an X in the appropriate columns. The total number of credit hours should reflect the number of credits required to receive the award. For NEW Emphases, skip to emphases tables below.
For variable credits, please enter the minimum value in the table below for credit hours.  To explain variable credit in detail as well as any additional information, use the narrative box below. 
 
Course Number
NEW Course
Course Title
Credit Hours
General Education Courses (list specific courses if recommended for this program on Degree Map)	
General Education Credit Hour Sub-Total
Required Courses
      Required Course Credit Hour Sub-Total
Elective Courses
Elective Credit Hour Sub-Total
Core Curriculum Credit Hour Sub-Total
Are students required to choose an emphasis for the already-existing degree? 
Yes or 
No
Course Number
NEW Course
Course Title
Credit Hours
Name of Emphasis:  
Emphasis Credit Hour Sub-Total
Total Number of Credits to Complete Program
Yes
 
Program Curriculum Narrative
Describe any variable credits. You may also include additional curriculum information, as needed.
Degree Map
Degree maps pertain to undergraduate programs ONLY. Provide a degree map for proposed program. Degree Maps were approved by the State Board of Regents on July 17, 2014 as a degree completion measure. Degree maps or graduation plans are a suggested semester-by-semester class schedule that includes prefix, number, title, and semester hours. For more details see http://higheredutah.org/pdf/agendas/201407/TAB%20A%202014-7-18.pdf (Item #3).
 
Please cut-and-paste the degree map or manually enter the degree map in the table below
 
First Year Fall
Cr. Hr.
First Year Spring
Cr. Hr.
Total
Total
Second Year Fall
Cr. Hr.
Second Year Spring
Cr. Hr.
Total
Total
9.0.0.2.20120627.2.874785
University of Utah requests approval to offer the following Emphasis: Film & Media Arts BA -- Media Arts Production Emphasis effective Fall 2018.  This program was approved by the institional Board of Trustees on .
Media Arts Production (MAP)
	Please type your first and last name: Please type your first and last name
	I understand that checking this box constitutes my legal signature.: 0
	Institution: University of Utah
	Program Title: Film & Media Arts BA -- Media Arts Production Emphasis
	School, College or Division: College of Fine Arts
	department: Film & Media Arts
	6 - Digit CIP: 50.0601
	Minimum Credit Hours: 56
	Start Term: Fall
	Start Year: 2018
	Approval date: 08/01/1992
	Maximum Credit Hours: 56
	Check one program: 0
	Check one program: 0
	Check one program: 0
	Check one program: 0
	Check one program: 0
	Check one program: 0
	Check one program: 0
	Check one program: 1
	Cell3: 0
	Cell1: FILM 5500
	TextField2: University of Utah requests approval to offer the following Emphasis: Film & Media Arts BA -- Media Arts Production Emphasis effective Fall 2018.  This program was approved by the institional Board of Trustees on .
	Press  Ctrl + E  for text formatting options: Last year, AdWeek explored "Why Utah Is Poised to Be America's New Tech and Creative Hub," naming Utah a "Silicon Slopes" corridor due to its being one of the "fastest-growing hubs" in the country. Home to "a thriving community of content creators," this corridor is anchored by Salt Lake City, Provo, and Ogden. (http://www.adweek.com/brand-marketing/why-utah-poised-be-americas-next-tech-and-creative-hub-172444/) Also in 2016, the HuffPost named Salt Lake City #2 in its list of "Top Ten Cities for Creatives," due to its high number of professionals in creative fields. In fact, Salt Lake City has the 11th highest concentration of creative professionals of any U.S. metro. (http://www.huffingtonpost.com/smartassetcom/the-top-ten-cities-for-creatives_b_7904842.html) Clearly, companies are attracted to Utah, including VOID, which picked Utah for one of its whole-body fully immersive VR experiences (other locations include New York, Toronto, and Dubai), and PluralSight, one of the only two premiere online digital media training companies in the United States; as well as the recently opened (and still growing) Park City Film Studios (parkcityfilmstudios.com), as a result of which the Film & Media Arts Department gets regular inquiries for graduating students with media arts skills. Overall, data show that there has been a recent jump in media employment, and that employment in this area will continue to grow significantly. For example, a 2016 Markets and Markets report indicates that media arts production in the areas of VR and AR has a projected Compound Annual Growth Rate of 70.41% until 2022, with the industry reaching USD 151.30 Billion by 2022. (http://www.marketsandmarkets.com/PressReleases/augmented-reality-virtual-reality.asp) The augmented reality and mobile media market is anticipated to increase dynamically in the near future (i.e. iPhone 8, iPhone X, along with content designed for these platforms) as well, owing to the high penetration of mobile devices and the augmented features integrated into their operating systems. In this context, the MAP Emphasis has its eye on the future, as the first full graduating class will be in 2022 with the implementation of this emphasis in 2018, providing students with the specific skills these and other employers desire. We anticipate that MAP students will be sought after not only by media companies (e.g., those mentioned above, as well as companies such as Adobe and Convergys), but also by non-traditional entities (e.g., the healthcare industry and information technology companies) as they seek to adopt new technologies to research and engage with their constituents. A critical component of the MAP Emphasis will be to hone students' ability to work across diverse digital media platforms. This will result in graduates who can enter the workforce with valuable artistic, creative, technical, and communication skills. Local and multinational companies –including Red Interactive Agency, Warner Bros., and WGU—have been hiring Film & Media Arts EAE Emphasis students, and we expect this to hold true for the MAP Emphasis students, as well. MAP Emphasis students will have the ability to develop stories across multiple forms of media in order to deliver unique content, and they will have the skills necessary to link that content together not only digitally, but also through narrative. In short, graduates of the MAP Emphasis will be able to fill not only today's, but also tomorrow's roles in the rapidly expanding area of media production and creation.Given the high student demand for coursework and degrees in contemporary media, as evidenced by the hundreds of students in all the Film & Media Arts emphases (approximately 700, as of Fall 2017), as well as the significant industry demand for graduates well trained to work in and adapt to the ever-evolving media environment, we expect that—once it is well established and well marketed—the MAP Emphasis will have the capacity to draw students to the University of Utah, and that its focus on contemporary media arts industries will give them the motivation to graduate in a timely manner, thereby supporting the Governor's call for 66% of Utahns to have a post-secondary degree or certificate by 2020.
	General Education Credit Hours: 
	Cell4: TAKE 8 HOURS OF ALLIED COURSES (minor recommended)
	Credit Hours: 
	: 
	Required: 
	Credit Hours: 
	Elective: 
	Cell2: 0
	Credit Hours: 8
	em1Sub: 56
	em1Total: 
	Button1: 
	Button2: 
	Press  Ctrl + E  for text formatting options: FIRST YEAR FALL                                                 CR. HR.          FIRST YEAR SPRING                                                  CR. HR.FILM 1010, Intro to Undergrad Studies in F&MA      0.5                FILM 3510 Intro to Media Arts Production                         41 Introductory Course (FILM 1600, 2100, or 2120)   4                   1 History Course (FILM 3110, 3120, or 3135)                   4WRTG 2010, Intermediate Writing (WR2)                 3                   General Education (QA)                                                    3General Education (AI)                                              3                   BA Language Requirement, second semester                  4BA Language Requirement, first semester                4                                                                                         Total   14.5                                                                                              Total   15SECOND YEAR FALL                                            CR. HR.       SECOND YEAR SPRING                                                CR. HR.1 Media Arts Critical Studies Course                          4               1 CFA (non-FILM) course                                                     3First of Five Media Arts Production Courses              4                Second of Five Media Arts Production Courses                  4General Education (BF)                                              3                General Education (HF)                                                       3BA Language, third semester                                     4                 BA Language Requirement, fourth semester                      4                                                                      Total    15                                                                                                Total   14THIRD YEAR FALL                                                 CR. HR.          THIRD YEAR SPRING                                                 CR. HR.FILM 1010, Intro to Undergrad Studies in F&MA      0.5                 Fourth of Five Media Arts Production Courses                  41 FILM Critical Studies Course                                  4                    Allied Hours 3 Credits - See Advisor                                 3Third of Five Media Arts Production Courses            4                    General Education (QB)                                                    3Allied Hours 3 Credits - See Advisor                          3                   Bachelor Degree (CW)                                                      3General Education (SF)                                              3                   Bachelor Degree (DV)                                                       3General Education (BF)                                              3                                                                      Total    17.5                                                                                             Total   16FOURTH YEAR FALL                                          CR. HR.           FOURTH YEAR SPRING                                              CR. HR.Fifth of Five Media Arts Production Courses              4                FILM 5500 Media Arts Production Capstone                        4Allied Hours 2 Credits - See Advisor                          2                General Education (HF)                                                        3General Education (SF/AS)                                        3                General Electives                                                                  7Bachelor Degree (IR)                                                  3General Electives                                                        4                                                                      Total    16                                                                                                 Total   14



